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olume 4 of The Standard 

focuses on folding and scoring, two of the most important and most 

underutilized steps in designing for print. Brought to you by Sappi, 

The Standard is an educational reference tool designed to integrate 

the technical with the creative, and provide print communication 

professionals with the knowledge they need to take optimum 

advantage of the unique capabilities of quality papers. This edition 

of The Standard is printed on Opus, part of the Sappi family 

of environmentally responsible coated papers. In addition to the 

exceptionally versatile Opus line, the Sappi choice of North 

American-manufactured grades includes the ever-popular McCoy, 

Somerset and Flo. 



oo often folding and scoring are not considered a "real" 

part of design. Designers sometimes think of folding simply as a way 

to get a lot of information into a compact size, and scoring as a 

preventative measure to ensure a quality fold. 

Folding and scoring do serve such practical purposes, but they 

can also be used to expand your creative options. Folding, particu

larly, is a dimensional tool that gives designers the ability to 

deliver a message with greater impact and interest. It helps organize 

information by literally letting it unfold in a logical order. When a 

thoughtfully chosen fold is made an integral part of the layout, it can 

help pace a story, direct the reader's attention to key points, and 

interject an element of surprise. Whether it's the addition of an 

elaborate die-cut, an extra panel or two, or a simple short trim on a 

cover, ignoring the possibilities is truly a missed opportunity. 

Designers can choose from dozens of standard folding styles 

as well as from an array of intriguing "exotic" folds that defy 

convention. Most print facilities and binderies have folding machines 

that can handle the vast majority of folding styles, however they 

may need to look to the capabilities of a specialty bindery for the 

most challenging work. 

Advances in folding and scoring technology have increased the 

quality and economy of the process, while providing printers with 



more production flexibility. Attachments for folding machines allow 

scoring to be done during the folding process, and sophisticated 

web presses can be configured to output a surprising number of 

folding techniques inline. 

s numerous as the possibilities are, folding is a process 

that requires careful advance planning. Designers should take 

nothing for granted because the consequences can be the opposite 

of the desired effect. Instead of making information easier to 

understand, it can confuse and annoy the reader. Instead of 

allowing the production process to run faster and smoother, it can 

slow it down from the prepress stage through the bindery. Instead 

of creating an economical direct-mail piece, it can unnecessarily 

raise postage costs or totally miss the mark. 

The good news is that these problems can be avoided by 

understanding the fundamental principles of scoring and folding and 

the best ways to prepare files and support documents for the printer. 

For this edition of The Standard, we turned to folding expert 

Trish Witkowski of foldfactory.com for tips on how to avoid the 

pitfalls and take advantage of all the benefits that creative folding 

and scoring have to offer. 

http://foldfactory.com


F O L D I N G B A S I C S 

Scoring and folding capabilities differ by printer. Many printers 

maintain in-house bindery operations but, depending on the type 

and complexity of folds involved, may outsource folds that exceed 

their technical capabilities or production capacity to specialty 

binderies and contract out hand-folding steps to independent shops. 

No matter where the work is done, printers typically incorporate 

all bindery processes in their cost estimates, so it is rarely necessary 

to seek a separate bindery bid. This section focuses on issues that 

designers should consider during the concept development phase 

and as they prepare digital files for the printer. 


