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Celebrating products – with paperboard packaging
Oliver Bruns and Helmut Sieber from the Edelmann Group share views on current
packaging trends and Algro Design from Sappi
In the past, not everything was better, but a lot of things were
simpler. For example, just a few years ago, the main purpose of
paperboard packaging was to protect the product, convey a
limited amount of information, and serve as an economical
container. Today, in contrast, folding paperboard boxes fulfill ever
more complex functions in the marketing mix.

Paperboard creates value
“Consumers now buy their goods more and more often online,
rather than at the store,” says Helmut Sieber, Head of Technical
Design Center for the Edelmann Group. “This takes the
salesperson, who used to unpack the goods and present them to
the customer, out of the picture. So the customer's unpacking
experience is becoming increasingly important. The customer is
looking for an emotional experience – they want to celebrate the
opening of the package. Then the special quality of the product
becomes palpable and, with it, the value of the packaging.”

Helmut Sieber, Head of Technical Design Center for the Edelmann Group

Choice of substrate depends
on many factors
The choice of substrate, of course, also plays a decisive role in
the quality of that experience.
Sieber: “As soon as the brand manufacturer comes with their
briefing, the target group and the point of sale are set. Then we
begin the design work. In choosing the substrate, the physical
demands are important: the weight of the product, what
transportation routes the goods will take, and where they will be
presented for sale. The tougher the conditions, the higher the
tearing strength that's needed in the material.
“When I have a product whose packaging is supposed to
communicate a sense of luxury, I like to recommend, for example,
Algro Design from Sappi. It wins you over with its high degree of
whiteness, very smooth surface, and premium feel. And it's wellsuited to printing and finishes of all kinds. It's a very attractive
material, one that's also ideal for the development of folding
boxes for whole beauty product lines. From jars to lipstick to
perfume flacons.”
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Celebrating products – with paperboard packaging
Oliver Bruns and Helmut Sieber from the Edelmann Group share views on current
packaging trends and Algro Design from Sappi
Focus on sustainability
The Edelmann Group is currently observing that sustainability
continues to be a megatrend in the packaging industry. “We offer
our customers the production of folding boxes, for example with
ecological dyes and environmentally friendly coatings,” says
Oliver Bruns, CEO of the Edelmann Group.
“Increasingly, we're moving away from our former plastic and
combination packaging and using paperboard instead,” he
explains, “which has the advantage of being manufactured from
renewable wood. At the Edelmann Group, we also employ the
most modern methods, technologies, and production machines.
With all of this, we're actively helping to shape our future today.”
Oliver Bruns, CEO of the Edelmann Group

The Edelmann Group, a leading supplier of high-quality, innovative packaging
solutions using paperboard and paper, employs more than 3,000 people and
achieves Group sales of over 300 million euros. Founded in 1913, the family-run
company develops, produces, and sells folding boxes, package inserts,
packaging solutions, rigid boxes, wet adhesive labels, and corrugated board
products.
It operates seven German and 14 foreign locations (France, Poland, Hungary,
Brazil, China, India, Mexico, USA), with focuses in the beauty care (cosmetics,
body care), health care (pharmaceuticals), and consumer brand markets. At the
heart of the success strategy of the long-standing company is its close
collaboration with its globally active customers.
www.edelmann-group.com
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BRAND NEW | NEW BRANDS

New paperboard Atelier – brilliance meets function

The new GC1 board showcases a unique combination of visual and physical
features, combining a sizeable specific volume with high stiffness and top surface
quality with a distinctive 100-percent brightness.
Brand owners aim to increase the advertising effectiveness of
their products by developing packaging that appeals to all of the
buyers' senses. Sappi's new folding boxboard Atelier opens up
all-new possibilities in packaging design.
It distinguishes itself with maximum whiteness and purity, as well
as a high print gloss, combined with a silky-matt feel and
appearance. The finishing properties are manifold: whether film
lamination, cold foil transfer, UV varnishing or flocking – anything
is feasible. Atelier can be printed using offset, flexographic, or
screen methods.
Unlimited possibilities for all users and industries
Atelier's excellent embossing properties increase the designer's
ability to create enhanced optical and tactile packaging
experiences. Featuring an impressive reverse side, the new
folding boxboard can also be expertly printed and finished on the
opposite side.
Atelier presents branded products with high impact at the point of
sale. Its strengths are especially evident in the area of premium
packaging for perfume, cosmetics, beauty care, skin care,
fashion, high-quality confectionery, and praline products. Its
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versatility also makes it ideal for taking on challenging graphics
applications.
“To be able to offer our customers this new, premium quality
white back folding boxboard, we have converted our PM6 paper
machine in Maastricht. Our multi-million-euro investment has
resulted in a globally unique and truly innovative production
process,” says Lars Scheidweiler, Product Group Manager
Paperboard at Sappi Europe, explaining the journey towards the
product launch. “This means we are now in a position to produce
a premium folding boxboard.”
Atelier is available to the worldwide market in grammages
ranging from 240 to 350 g/m². At the customer's request, Sappi
can deliver the new paperboard in rolls or sheets and with an
FSC® or PEFC™ certificate.
More information about Atelier can be found on Sappi’s blog at
www.sappi-psp.com/de/paperboard/atelier.
The Atelier Swatch Book, as well as sample sheets, can also be
ordered directly by sending an email to
speciality.paper@sappi.com.

BRAND NEW | NEW BRANDS

Sappi at Luxe Pack Shanghai 2019

For the first time, Sappi attended the leading
showcase for Luxury Packaging in Asia.

Experience the new Algro
Design Swatch Book

Head over to https://www.sappipsp.com/en/paperboard/algro-design and check
out the video introducing Sappi’s new Algro
Design swatch book.

Luxe Pack is the premier tradeshow for professionals in luxury product
packaging, devoted to fragrances-cosmetics, jewelry-watches, gourmet
food, wine and spirits, tobacco products, and tableware.

Artists designed six stunning nature-inspired
Radiolaria impressions whose endless
structures, shapes and surfaces closely relate to
the variety and diversity of Sappi products.

The Luxe Pack in Shanghai held from 10 – 11 April 2019 brought the
best producers of packaging and packaging materials from all over the
world together under one roof.

Trying to answer how one can get
dimensionality in print without heavy embossing,
this swatch book features different colors and
techniques from 4c color print, hot foil stamping,
to glossy spot varnish, and matt spot varnish.

Among the exhibitors were the leading suppliers in the industry, but also
highly specialized companies will present their unique know-how.
The fair was an excellent opportunity for Sappi to showcase its superb
range of products for the luxury packaging sector, to catch up with old
customers and to make new connections.

Experience the power of skillful finishing and
how it reacts to surface and have fun with the
set of pre-creased, pre-cut folding boxes, just
waiting to be broken out by you.
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PARTNERS AND PEOPLE

The power of commitment: celebrating 20 years
of collaboration and partnering
Sappi´s CEO Steve Binnie and Sappi
Trading´s CEO Wayne Rau invited to
celebrate Sappi Trading Brazil's 20th
anniversary.
On 27th March Sappi´s major Brazilian customers gathered
in São Paulo – from merchants, publishers, printers to
specialty converters. Some customers from Argentina and
Paraguay flew in as well, making it a total of 15 partner
companies in attendance.
Reassuring Sappi's firm commitment to the Brazilian
market, Sappi CEO Steve Binnie explained the company's
vision and introduced the latest manufacturing investments
during the event. He also thanked Sappi's longstanding
business partners in Brazil for their endless patronage over
the past two decades.

“As a stakeholder, you play a vital role in our business
success, and we would like to thank you for your
continued support.”
Steve Binnie, Chief Executive Officer, Sappi Limited

6

PARTNERS AND PEOPLE

Time to say good-bye
After nine years of living and working in Latin America
Sappi Sales Manager Kathrin Böhmüller returns to
Europe. Read her reflections on living and working
abroad.
Let's think out of the box, shall we? When you know your box well enough, be
ready to step out and explore its surroundings. The new worlds opening up to
you are infinite; the differences partly surprising, partly illogical; the learning
effect immense and everlasting. The goal is not to adapt.
The aim is to find the willingness to immerse yourself in a new environment and
to admit that things are going to work differently than what you are used to. The
goal is not only to accept the differences but to internalize and appreciate them.
You've been successful if you understand the outside of the box at least as
much as the inside.
One big step out of my box was when I left Austria after my first few years with
Sappi in Vienna. I had developed the wish to not just to work but also to live
abroad.
Living in another country or visiting it every few months as part of a business
trip are “two pairs of shoes”. Suddenly you are personally involved and start
looking at things from a different angle. One participates in the daily events and
follows the economic and political developments with increased levels of
interest.
What used to be simple numbers now gets substance. The everyday life of the
customer becomes tangible, and as a supplier, you get a better sense of the
challenges your counterpart has to face daily.
My challenge was to understand and accept that different cultures apply
different approaches and solutions and the support of my customers has
contributed immensely to this learning process.
During the last nine years, I have had the pleasure to travel to the most different
countries in Latin America, and I've had the privilege to get to know its people.
The openness and friendliness with which they approach you is hard to find
outside of Latin America and fascinated me right from the start.

Every meeting in Latin America starts with a smile
and a warm welcome. From the beginning, you
engage on a very personal level including
exchanging life stories and experiences. I have
always enjoyed these encounters which helped
me break down walls and build authentic
relationships.
My experiences of living and working in Latin
America and the impact it had on my personal
development are invaluable. My memories will
always be positive, and I thank everybody for the
friendship, for their support and help on this
fascinating journey.
To conclude with the words of a great Latin
American writer: "Life is not what you have lived,
but what you remember and how you remember
to tell about it". - Gabriel Garcia Marquez
Kathrin Böhmüller has taken up a new role as
“Sales Support Manager – Consumer Goods and
Self Adhesives” and she will continue supporting
the export markets including Argentina and Chile.
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AWARD WINNING

Sappi wins Avery Dennison Supplier Distinction Award
for the second time in a row
Sappi's global packaging and speciality papers business supports
eight Avery Dennison plants worldwide with numerous products
from multiple facilities.
The Sappi team was delighted when they heard the results of this
year's Avery Dennison Supplier Distinction Award. Following an
award last year, Sappi's status as a leading supplier was again
honoured with this significant award in 2019.

Garrett Gabel, Vice President, global finance and procurement,
Label and Graphic Materials, said: “This is our opportunity to
celebrate suppliers from around the world that meet or exceed
our standards for customer satisfaction and performance. Thanks
to their dedication to the values highlighted in this program, we
can continue to collaborate, innovate and ultimately grow with
our customers.”

Courtesy of Andrew Watson Design
Credit: Avery Dennison
Nick Tucci (Avery Dennison), Gunnar Sieber and Thomas
Kratochwill (Sappi) as well as Robyn Buma (Avery Dennison) at
the prize-giving ceremony (f.l.t.r.)
“We were recognised for our excellent quality and for being a
truly global supplier supporting Avery Dennison's growth,
especially in the USA. And finally, because of our expanded
portfolio following the acquisition of Cham Paper Group,” said
Thomas Kratochwill, Vice President Sales & Marketing Packaging
and Speciality Papers (Sappi Europe).
All the award-winning companies – including Sappi – stood out in
four key areas: sustainability, quality, service, and growth. This
award is not only extremely relevant for the winners, but also for
Avery Dennison itself.
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Sappi supplies clay coated kraft papers (CCK), glassine papers
and face stock label papers to Avery Dennison, a world leader in
pressure sensitive adhesive (PSA) materials for labels and
graphics applications.
The platform for this fruitful collaboration between the two
companies is their long-standing, successful business
partnership based on trust.

SUSTAINABILITY

Working with partners: Sappi‘s new Supplier Code of
Conduct rests upon the principle of collaboration

Meeting customer needs with new products, investing in
innovation and people, and establishing more transparent
supply chains will drive Sappi's sustainability strategy forward.
Sappi recently published a revised Supplier Code of
Conduct and Procurement Policy to make an even more
significant positive impact. The new charter enables
Sappi's supply chain partners to further support the
company's sustainability journey and help Sappi expand
its contribution to the United Nations Sustainable
Development Goals (SDGs).

Find Sappi's Group Sustainability Report at
https://sappireports.co.za/reports/sappi-gsr-2018

Graeme Wild, Sappi's Group Head of Investor Relations
and Sustainability commented: “We are committed to
collaborating with our suppliers to ensure they
understand our values, ethical standards, and
environmental requirements so that together we can
make a greater positive impact on people, planet and
prosperity”.
“We view our suppliers as key business partners who
play an important role in helping us realise our vision. We
are convinced that suppliers who commit to sustainability
will not only increase their value to Sappi but will also
strengthen their businesses”, Wild adds.

Stay tuned and learn how Sappi contributes to the UN
Sustainable Development Goals in the next Paper Globe
edition.
Find Sappi's commitments to the UN SDG at
https://sappireports.co.za/reports/sappi-gsr-2018/key-materialissues/sappi-and-united-nations-sustainable-development-goals-glance
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www.sappi.com
Sappi Trading Head Office
28/F, One Pacific Centre, 414 Kwun Tong Road, Kwun Tong, Kowloon, Hong Kong
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