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High Pulp Prices – The New Normal?

Market pulp pricing and its associated supply and demand dynamics continue to
shape commercial conversations in the pulp and paper markets.
As the major raw material and variable cost input to the paper
making process, it is no wonder that the impact of rising pulp
prices, almost 50% increase on Bleached Hardwood Kraft Pulp
and 60% increase on Northern Bleached Softwood Kraft Pulp
since January 2017, has resulted in paper producers pushing to
secure pulp supply and rising paper prices.
Although the pace of volume growth in global pulp shipments has
slowed somewhat during 2018 from its recent 3-4% per year (or
1.8 million tons), the global hardwood and softwood pulp market
has remained tight this year due to supply disruptions and limited
new capacity additions with Chinese prices largely flat at high
levels and European and USA prices catching up. So far, in 2018,
at least 1.2 million tons of potential market pulp production has
been lost. This includes 260,000 tons from the truckers strike in
Brazil in late May.
There have been some production capacity announcements in
Bleached Softwood (E.g. Nordic NBSK), but estimates suggest
that supply into the market has been relatively flat mainly due to
harvesting difficulties in Northern Europe leading to wood supply
challenges in a number of European countries. Operating rates in
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Canada have also suffered the same fate due to fibre availability
and logistical challenges. The recent ban on a large portion of
imported recycled fibre into China has also played a part in
creating demand growth and capacity changes in the virgin fibre
markets. It should also be noted that a number of traditional
bleached softwood pulp producers have announced plans to run
campaigns of Unbleached Kraft Pulp, due to the strong demand
for brown pulp and pricing opportunities which in turn has led to
a further tightening of the bleached pulp market. There has also
been major consolidation in the hardwood pulp market as
evidenced by the recent merger announcement by Fibria and
Suzano, acquisition of Eldorado by an associate company of APP
and Lwarcel acquisition by RGE Group.
Market analysts have also further revised downward their
availability of Indonesian market pulp from APP, with some
extensive downtime having taken place since April. There has
also been further integration with paper capacity and conversion
of some paper grade pulp supply to dissolving wood pulp by the
April Group to help furnish new viscose staple fibre capacity
ramping up in Indonesia and China.

High Pulp Prices – The New Normal?

Growing environmental pressures continue to play a
significant part in shaping the pulp supply landscape for
the future. Demands from customers and brand owners
have seen a growing focus on sustainable forestry
practices and forestry certification requirements, with
FSC, SFI and PEFC being the dominant certification
bodies. These pressures are increasing wood costs and
making forestry concessions more difficult to obtain for
example environmental challenges associated with
peatland conservation in Indonesia could see companies
lose their industrial forest concessions if they are on
protected land.

The Pulp Price Index

So what does the future hold
for pricing?
The recent strengthening of the US Dollar, most notably
against the Renminbi and Euro, will most certainly have
an impact on the USD price for Market Pulp and other
commodities. In the short term we should also see a more
balanced pulp market as sellers divert some tonnage
away from China where pulp demand has levelled off
more recently, as paper and board producers in China
manage operating rates to regions outside of China where
demand generally remains firm. Softwood pulp prices are
also still trading well above hardwood pulp prices and this
should encourage greater usage of hardwood pulp in
favour of softwood pulp until the price gap normalises,
helping keep the hardwood pulp market balanced.
However longer term, the limited new supply growth,
higher levels of industry consolidation, growing
environmental pressure and increasing competition for
wood could mean that higher pulp prices maybe the new
normal.
By Etienne Ernst
General Manager Pulp – Specialised Cellulose
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Sealing the Deal
Sappi launches Sappi Seal, the second generation
of a certified FSC or PEFC paper for flexible
packaging with improved sealing characteristics

HEAVYWEIGHT
CHAMPION
SAPPI

Sappi Seal is a white single-coated virgin fibre paper and with a dispersion layer on
the back that guarantees desired results during heat sealing. Available in 67 gsm,
Sappi Seal was designed to replace hot-sealed plastic laminates with materials
containing a higher percentage of renewable raw materials. Putting the consumer
experience on top, products using Sappi Seal can be opened easily and smoothly,
without uncontrolled tearing.
It has been developed to be used in the converting of standard flexible packaging in
the food and non-food sectors, both primary packaging such as sachets and
secondary packaging like flow-wraps for confectionery, games for children and doit-yourself equipment. In addition to its excellent hot sealing properties, Sappi Seal
also provides a decent barrier against water vapour and is recyclable within the
paper waste stream.
“Sappi Seals homogeneous and light surface provides good printability and
finishing properties with all common finishing techniques. Its natural appearance
and pleasant feel ensure an eye-catching brand presence,” says René Köhler, Head
of Business Development Packaging and Speciality Papers at Sappi. “Brands as
well as consumers are looking for alternatives to plastic packaging materials. Sappi
Seal contributes to the use of more resource efficient and renewable materials for
flexible packaging“, Köhler adds.
For more information on Sappi Seal and its applications, please contact your local
Sappi sales office.

Magno Satin, GalerieArt Silk, Magno
Matt, GalerieArt Matt, Magno Volume
and GalerieArt Volume are now
available up to 450 g/m2. Sappi is the
only Graphic paper manufacturer to
offer 450 g/m2 in their range, thanks
to investments made on PM6 at
Maastricht mill.
The extension amplifies Sappi's
offering and provides our customers
products with increased stiffness and
perceived value while ensuring the
usual outstanding print results and
excellent conversion characteristics.
Typical uses of such high grammage
paper are postcards, notebook covers,
business cards, menu cards and other
high-end graphical applications.
Samples can be ordered through your
local Sappi office.
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LIC Packaging Top of the Line with Sappi Fusion
True to their motto “Creating innovations, manufacturing solutions”, Sappi gains
with renowned packaging manufacturer LIC Packaging a strategic and
philosophical match

Founded in 1952 by the Bertoldo family in in Verolanuova
(Brescia, Italy) and initially operating a classic print shop, today
LIC Packaging Spa provides comprehensive packaging solutions,
from simple boxes to innovative displays. The company operates
in the food and glass manufacturing industry as well as in the
household, cosmetics and consumer goods sector and perfectly
suited for the range of applications Sappi's Fusion topliner has
been designed for.

requirements across the different types of corrugated board,”
says Piero Bertoldo, president of LIC Packaging. LIC Packaging
uses Fusion in weights ranging from 90 to 160 gsm.
Fusion Topliner's brilliant white appearance, strength values and
the absence of cracking were additional decisive factors for LIC to
introduce Fusion. In addition LIC Packaging benefits from a
product that complies with all key regulations for food contact in
Italy and across Europe.

Working well in food packaging, including corrugated carton
board for frozen food, pizza boxes and carrier packages such as
trays for fresh fruit and vegetables, as well as displays and
cardboard packages for glassware, electronics and other
consumer goods, LIC Packaging uses both the brilliant white
double-coated fresh fibre Fusion Topliner and the recently
launched uncoated version, Fusion Uncoated.

Commenting on this new partnership, Andrea Riva, Global Key
Account and Sales Manager for Italy and Iberica, says, “We were
impressed with the open-minded approach and desire for
innovation LIC Packaging applies when developing new
packaging ideas”.

Both products are being printed exclusively with post-print
processes. Depending on the run length and quality requirements,
LIC Packaging uses either offset or flexo print. Digital printing will
be added once a new HP C500 digital printer for direct corrugated
board printing is installed.
“One of the reasons we chose Fusion Topliner is its
comprehensive weight range. It enables us to fulfil any

“LIC Packaging is an important reference customer for Sappi in
Italy and represents a unique example of the versatility that a
high-quality fresh fibre topliner can offer packaging converters.
This is confirmed by the excellent results that have been
achieved in all common printing environments, from offset to
flexo and digital”, Riva concludes.
Contact your local Sappi office for samples and more information
on Fusion.
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TeeGschwendner never drops the Guard
Opting for a purely paper-based packaging solution with integrated barrier
functionality, TeeGschwendner's premium tea is now protected by Sappi Guard

Setting trends in tea packaging – Now and then
Since 1999 renowned specialist tea retailer TeeGschwendner
makes MasterBags available as part of the TeeGschwendner
portfolio. At the time, this type of tea bag was a novelty in the
market, providing the possibility to offer high-quality loose tea in
individual cups. However, the challenges this product presented,
such as high production expense, slow time to market and a high
proportion of manual work, led to the decision to deploy a stateof-the-art production environment and a desire to create a more
attractive product line.
“Based on these production issues and our goal to redesign and
relaunch all of our packaging in a sustainable manner, with
product protection and environmental concerns in mind, we
decided on the new MasterBag Pyramid format and a highbarrier, paper-based outer packaging, following a lengthy
development and testing phase,” confirms Thomas Holz,
Managing Director and Tea Taster at TeeGschwendner. “In
addition to better handling and flavour protection, the new
materials help increase the taste experience of each cup even
further.”
Using Sappi Guard barrier paper for its newly developed pyramid
teabags, MasterBag Pyramid is improving sustainability with
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packaging made from renewable raw materials. The paper-based
solution with integrated barrier functionality makes the
application of any additional special coatings or laminations
redundant.
TeeGschwendner has been looking for a bright white speciality
paper with a natural feel for a long time. The product features
required included the ability to convey the brand image perfectly
and to provide strong product protection. Sappi Guard barrier
paper meets all of these requirements, responding to the market
demand for alternatives to foils and plastic.
The outer packaging made from Sappi Guard Gloss 4-OHG
measures 8.5 x 8.5 cm and securely protects the tea bags from
loss of flavour, contamination by mineral oils and damage from
other environmental factors. The pack can be opened in a smooth
and controlled manner and offers a pleasant consumer handling
experience. The new MasterBag Pyramid tea packs were
launched earlier this year and the tetrahedron-shaped tea bags
are used to package standard and flavoured green and black
teas, as well as fruit, herbal and Rooibos tea.

TeeGschwendner never drops the Guard
Opting for a purely paper-based packaging solution with integrated barrier
functionality, TeeGschwendner's premium tea is now protected by Sappi Guard
There is a great deal of interest in this solution from the
market.”
Sappi Guard's low CO2 emissions during manufacturing
compared to alternative materials, such as aluminium
composites, was an additional deciding factor for
TeeGschwendner. Independent measurements conducted
by Ecoinvent have shown that Sappi Guard's paper-based
barrier solution emits just half the amount of CO2 during
production ( 157 g/m2 CO2 ) than an aluminium-coated,
fossil-based composite solution ( 313 g/m2 CO2 ).

High level of product protection
with excellent finish

About TeeGschwendner
“Product protection is our top priority at TeeGschwendner. The health of
our consumers and protecting the precious product, which combines a
number of valuable resources, are extremely important,” explains Dr.
Thomas Henn, Quality Management Director at TeeGschwendner.
Following a comprehensive market analysis, TeeGschwendner chose
the Sappi solution because of its excellent barrier characteristics. Sappi
Guard Gloss 4-OHG contains a mineral oil barrier, provides hot-melt
properties and also prevents the penetration of oxygen and water
vapour to protect the flavour of the tea.
Excellent printability and mechanical processing performance during
test runs were further drivers to the TeeGschwendner decision. In terms
of assessing paper converting and printing, TeeGschwendner put its
trust in its long-term partner, Arwed Löseke. “Initially, we had some
concerns as to whether the sophisticated images used by
TeeGschwendner could be replicated on Sappi Guard paper with flexo”,
states Marcel Steep, Director Flexo Printing at Arwed Löseke.
“However, the paper's excellent printability combined with our modern
flexo printing technology meant that we were able to completely meet
TeeGschwendner's requirements.”

Sustainable raw material and fewer CO2 emissions
“Previously barrier properties could only be achieved by using plastic
film or aluminium composites,” says Thomas Fernkorn, Sales Director
at Arwed Löseke. “Sappi now offers an innovative and sustainable
alternative with its high-barrier paper Sappi Guard P Gloss 4-OHG.

TeeGschwendner is a leading retailer
of premium tea. As an import as well
as wholesale company,
TeeGschwendner carries a
comprehensive range of teas which
it imports, refines, packages and
distributes to consumers via
franchise partners.
Together with its German domestic
market, TeeGschwendner operates
in Austria, Luxembourg, the Czech
Republic, the United States, Saudi
Arabia and Kuwait.
The company is headquartered in
Meckenheim, Germany and was
founded in 1978 by Albert and
Gwendalina Gschwendner. It
employs around 150 staff.
www.teegschwendner.de
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Together for Growth
As part of Sappi's diversification strategy and Vision2020 to grow business in
higher margin growth segments and provide customers with a broader product
portfolio, in late 2017, Sappi Limited announced the acquisition of the speciality
paper business of Swiss-based Cham Paper Group Holding AG.

Following the first 100 days of integrating the Cham business
including the Carmignano and Condino mills in Italy, its digital
imaging business and all brands and know-how, we sat down with
Michael Bethge, Sappi's Sales Director Consumer Goods and SelfAdhesives, who shares details about the impact of the acquisition:
How will this acquisition benefit Sappi and Cham Paper Group
customers, respectively?
The biggest change Cham customers will see is access to the
added resources Sappi brings to the combined company. This
includes access to the entire Sappi portfolio of packaging
speciality papers, boards and printing and writing papers;
increased research and development resources; faster delivery
times using Sappi's global logistics footprint; tailored marketing,
highly automated systems, improved sales and customer support.
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This includes multi-mill sourcing and sales offices in over 50
countries. Cham customers will also notice an accelerated
innovation process as a result of these additional resources,
combining competencies of both companies.
Through the joining of two companies who are dedicated to the
markets they serve, Sappi customers will now have access to
Cham's product line, most notably its glassine papers for selfadhesive applications, face stock papers and wet strength papers
for label applications, a wide range of coated and uncoated kraft
papers suitable for flexible packaging applications and, last but
not least, dye sublimation papers and large format inkjet papers.

Together for Growth
How are Cham customers responding to the acquisition?
The response has been very positive. Sappi has built a great
reputation in the packaging industry and in the pressure sensitive
adhesive market, for innovative and sustainable solutions, high
quality products and exceptional customer support. The Cham
customers we have spoken to are excited about having access to
the full portfolio of Sappi speciality paper and board products.
They view Sappi as a trusted and reliable partner that will help
them continue to grow their businesses into the future.

NEW
SPECIALITY
BROCHURE

Will you continue to use the Cham Paper Group name?
The two mills and the converting center will be renamed under
the well-known Sappi brand. Sappi stands for innovation,
sustainability, high quality and is recognised as a reliable and fair
partner. Cham will be fully integrated into Sappi Europe, and the
legal name officially changed on July 1. We are maintaining the
Cham brand names, but these will now be identified as Sappi
products.
What are the new markets Sappi will be able to enter
because of this acquisition?
One area that is of great interest to Sappi is dye sublimation
business. Cham has a fantastic portfolio of dye sublimation
papers under the family brand name of TransJet with great
market recognition. That allows Sappi to accelerate growth in this
dynamic and growing market.
Another area worth mentioning is barrier papers. Both companies
are strong in developing innovative barrier paper technology, and
we are excited to learn from each other, spurring even further
innovation. This is an area that is important to the industry and
has significant environmental benefits as well, with the
opportunity to reduce the amount of plastics used in packaging.
Both companies already started their technology development
several years ago.

Download the latest Sappi
speciality brochure from
www.sappi.com now and
be inspired by the new
products available.

Integration of acquisitions can be challenging. Who is the
primary person in charge of the integration efforts?
Sappi takes a team approach to the integration of acquisitions.
We spent time evaluating all aspects and finding positive
attributes and resources that will be of value to the combined
company, including people, processes, products and technologies.
We are truly Together for Growth, and we are listening to and
learning from each other and implement best practices.
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Together for Growth
Sappi celebrates Imprenta Mariscal's 45th anniversary

True to the our philosophy, Sappi and Ecuadorian printer Imprenta
Mariscal have been working hand in hand for a shared success
over the past 17 years. Acknowledging the need for strong and
reliable partnerships to provide innovative products and best
services, both locally and globally, this May Sappi helped Imprenta
Mariscal celebrate their 45th anniversary in Quito, Ecuador.
For almost two decades and as a strategic business partner, Sappi
has witnessed Imprenta Mariscal's development and growth,
positioning the company as one of the leading printers in Ecuador.
The company uses state-of-the-art sheet feed machines, web heat
set offset printing and digital printing.
Sappi is Imprenta Mariscal's primary paper supplier for the
production of catalogs, inserts and books including brands such as
Magno, EuroArt Plus, Galerie and Somerset. Following their recent
considerable investment in packaging, Sappi also provides onesided coated Parade paper, for the production of labels.
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Over 100 guests attended the 45th anniversary celebration and
company founder Francisco Valdivieso was acknowledged for his
contributions to the Graphics Industry in Ecuador. Marco
Eikelenboom, Sappi Europe's Vice President of Sales and
Marketing, presented Francisco Valdivieso with an award
recognising his commitment to the industry.
“Francisco is an industry pioneer, who due to his charisma and
innovation has been able to motivate his team throughout this

Together for Growth
Sappi celebrates Imprenta Mariscal's 45th anniversary

long journey, fulfilling the goals and objectives which today have
helped the company to become a leader in the Ecuadorian
graphics and packaging industry; a company recognized for
offering excellent and innovative products” says Wolfgang
Haberbauer, Export Director Sappi Europe.

Grounded in the company's values and vision, Imprenta Mariscal
provides high quality integral solutions for the graphic industry
and is committed to sustainable progress by continuously
developing human talent, social responsibility and profitability. For
more information please visit Imprenta Mariscal's website
http://www.imprentamariscal.com/.

During his speech, Andrés Valdivieso, Production Director of
Imprenta Mariscal said: “Innovation, flexibility and the agility to
constantly reinvent ourselves have always been a part of our
operations. Technology generates new challenges and
opportunities. Imprenta Mariscal has always anticipated
technological changes and we have been pioneers in their
implementation. We see the future with great optimism. Due to
our tireless search to grow, improve and satisfy our customers,
we have managed to diversify our business lines.”
The firm's innovation and technology leadership won them the
printing industry's most respected accolade, namely the
prestigious Sappi Printers of the Year award. Celebrating
exceptional printers who relentlessly drive for results, Imprenta
Mariscal won the Digital Printing category in 2010.
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www.sappi.com
Sappi Trading Head Office
28/F, One Pacific Centre, 414 Kwun Tong Road, Kwun Tong, Kowloon, Hong Kong
Tel +852 2219 1000

